
STEP FORWARD! 

A World to Win cannot accomplish its tasks without the active support of its 
readers. Letters, articles and criticism are needed and welcome. Manuscripts 
should by typed double spaced. In addition there are many other needs that you 
can help to fulfill: 

Translation. A World to Win must be regularly published in as many languages 
as possible. This requires a large number of translators to take part in the net­
work of the various language editions. Those potential translators who are not 
directly in touch with the language edition they are interested in should contact 
our London office. (If you are interested in putting out an edition in a language 
other than those A World to Win currently appears in, please contact us.) 

Distribution. A World to Win must be made widely available in as many coun­
tries of the world as possible. This means that activists must develop multifaceted 
and creative methods for distributing it according to the conditions in their coun­
try as well as utilising regular commercial channels where possible. Local in­
itiatives should be written up and communicated to us so that they can be cen­
trally coordinated and summed up; we can also provide suggestions and materials 
to those who step forward to take up this essential work. 

Art Work. A World to Win needs the assistance of artists engaged in the revolu­
tionary movement. Drawings, cartoons, paintings and other art work should be 
sent to us. In particular, it is necessary that we receive clippings and original 
photographs from all around the world. 

Funds. The price charged for A World to Win does not begin to cover the full 
expenses of putting it out. We are therefore reliant on the financial contribu­
tions of those who understand the importance of the continued publication of 
this magazine and those who undertake responsibility for raising funds. Send 
pledges and donation cheques made out to "A World to Win" directly to our 
London office. 

Write: 
BCM World to Win 
London 
WG1N 3XX U.K. 

A World to Win Advertising 
Unlike most periodicals, A World to Win will not rely on advertising for its finan­
cing. Nevertheless, future issues of A World to Win will accept advertising that 
its editors feel is not in conflict with the overall aims and purposes of the jour­
nal. In particular we are encouraging revolutionary political parties and organisa­
tions, progressive periodicals, mass organisations, etc. to use purchased adver­
tisements in A World to Win. Rates are available upon request. 


